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Creating a Twitter Account 
Academic Studies Press Author Guide 

What is Twitter?  
 
Twitter is a social media platform where you can share brief  messages, interact with and follow 
other organizations and authors, and promote your work. What makes Twitter unique is that all 
posts, or “tweets,” can be no longer than 280 characters. 
 
What should I post to my Twitter account? 
 
Because of  its unique format, Twitter is ideal for posting short updates. Quick links to new 
publications, tweets when you are attending a conference, and links to relevant articles are best. 
You can also “retweet” what other organizations in your field post if  you believe it would be 
relevant to your followers. 
 
How can I increase my following? 
 
You can increase your Twitter following by including a link to your page on business cards, on 
flyers, in bios, in your email signature, and on your personal Facebook profile or other social 
media platforms. When people interact with your posts by liking or retweeting them, they will 
spread. Maintaining an active presence with frequent relevant posts will encourage people to 
follow your account. 

CREATING A  
TWITTER ACCOUNT 
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1. Go to www.twitter.com and click “Sign Up” (fig. 1). 
 
2. Twitter will then ask you to enter your name, 
password, and email address (fig. 2). Be sure to use the 
full name under which you publish, as this will help 
readers find you. Use an email address that you still 
have access to, as you will need it later in the process.  
 
3. The next step will prompt you to enter your phone 
number. This step is optional. If  you would not like to 
enter your phone number, click “Skip” (fig. 3). 

CREATING YOUR TWITTER ACCOUNT 

Figure 1 

Figure 2 Figure 3 
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4. Next, choose a username (fig. 4). You cannot 
choose a username that someone else has taken, so 
your options will be limited. However, try to pick a 
professional username that is as close to your real 
name as possible. This username is called your 
“handle.”  
 
5. Twitter will prompt you to choose topics that  
interest you in order to suggest accounts for you to 
follow. This step is  optional. Click “Continue” to 
move on. 
 
6. Now, Twitter will encourage you to start following accounts. Search for people and organizations 
you know and follow them (fig. 5). Examples of  relevant accounts to follow include: 
• Academic organizations relevant to your field of  study (i.e. AATSEEL, AJL, HURI, etc.) 
• Academics and professionals in your field whom you know and respect 
• Journalists and journalistic publications relevant to your field 
• Accounts related to your institution 
• Academic Studies Press (we will follow you back, and retweet you when appropriate!) 
Click “Continue” when you are ready to move on. 
 

Figure 4 

CREATING YOUR TWITTER ACCOUNT 

Figure 5 
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7. Twitter will bring you to your feed. First, be sure to check your email. Twitter has sent you a 
confirmation message. Open the email and click “Confirm now.” If  you did not receive a  
confirmation email, there should be a bar running across the top of  your Twitter feed regarding 
email confirmation. Click “Resend confirmation” if  needed (fig. 6). 
 
8. Now it’s time to customize your Twitter. On the left panel, you will see a button that says “Pick 
a profile photo” (fig. 7). Do not skip this step. In order for your page to seem official and 
active, it is imperative that you include a professional picture. 
• For your Profile Photo, you should use a professional headshot or, if  you don’t have one,  

perhaps a professional-looking photograph from an event or conference. 

Figure 6 

Figure 7 

CUSTOMIZING YOUR TWITTER  
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9. Now, add a short biography (fig. 8). It can be a maximum of  160 characters. You may choose 
to use an abridged version of  the biography you provided to ASP when publishing your book with 
us. Consider including your research interests, your  most recent publication,  or your current place 
of  employment. 
 
10. If  you are still following the steps in the left panel, Twitter will now prompt you to add your 
birthday and then your location. These steps are optional. 
 
11. Next, visit your profile. Click the button that says “Edit profile” (fig. 9) located near the top 
right corner of  the page. Then click “Add a header photo.” Choose a professional-looking  
photo from an event, or the cover of  your latest book. Click “Apply” and then “Save changes.” 

Figure 8 

CUSTOMIZING YOUR TWITTER  

Figure 9 
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Navigating Twitter 
 
Twitter is relatively simple to navigate and use. From the homepage, you will see four tabs at the 
very top of  the page: “Home,” “Moments,” “Notifications,” and “Messages.”  
• Home: This page shows you all the tweets from accounts you follow in reverse chronological 

order. 
• Moments: This page features news stories and popular topics that people are tweeting about. 
• Notifications: This page shows you when people have retweeted, liked, or replied to your 

tweets, and when someone has followed you. This tab is important for engaging with your  
audience. 

• Messages: This page is private and accessible only to you. Of  course, it is best to maintain the 
same professional tone in private messages that you use on your public account. 

 
Functions of  Twitter 
 
• Tweeting: The most basic function of  Twitter: sending messages with a character limit of  280. 
• Retweeting: Publishing someone else’s tweet on your profile. This is useful if  another  

organization tweets something relevant to you or your books that you’d like your followers to 
see. 

• Liking: Similar to “liking” something on Facebook.  
• Replying: Responding to someone else’s tweet with a tweet of  your own. This starts a 

“thread.”  You can also reply to your own tweets in order to start a thread. This is useful if  you 
have something to say that cannot be contained in 280 characters. 

• Mentioning: You can mention, or tag, other accounts in your tweets. This will send them a  
notification and increases the likelihood that they will see the tweet and interact with it. To 
mention an account, type “@” and then the account’s username (fig. 10). 

NAVIGATING TWITTER  

Figure 10 
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Now that you are ready to use Twitter, start thinking about the type of  content you’d like to share. 
Examples of  appropriate content include: 
• Announcements of  new publications 
• Tweets promoting events or conferences you will host or attend 
• Photographs from said events or conferences 
• Links to articles or websites relevant to your field(s) of  study 
 
You can check the Academic Studies Press Twitter for some examples on appropriate types of  
tweets. 
 
 
More Tips on Tweeting 
• Your tone should be casual, yet professional.  
• Keep an eye on relevant dates and events and tweet about them accordingly. 
• Engage with your audience: post thought-provoking questions, share your opinion on relevant 

articles, and respond when someone mentions you. 
• Use hashtags (words or phrases beginning with #) when tweeting about popular topics. You 

can click on the hashtag to see tweets from other users discussing the same topic. (Many  
conferences have personalized hashtags, for example.) 

• Reply to other users’ tweets (fig. 11). Click the speech bubble icon in the bottom left corner 
of  a tweet to start a conversation. 

USING TWITTER  

Figure 11 



 8 

 

Creating a Twitter Account 
Academic Studies Press Author Guide 

Thank you for reading the Academic Studies Press Author Guide to 
Creating a Twitter Account. If  you have any further questions, please feel 
free to contact the Sales and Marketing team for help setting up, using, or 
promoting your Twitter account. 

Academic Studies Press 
press@academicstudiespress.com 
28 Montfern Avenue 
Brighton, MA 02135 
T: +1 (617) 782 6290 

CONTACT AND QUESTIONS 


