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Promoting Your Open Access Publication 
Academic Studies Press Author Guide 

Where can I find my Open Access publication? 
 
• JSTOR: Search “Academic Studies Press” on JSTOR or find ASP on JSTOR’s list of  

publishers, then find your publication in our list (https://www.jstor.org/publisher/acadstudp). 
• ASP Open: Locate your publication in the repository in the ASP Open section on our website 

(www.academicstudiespress.com/repository). 
• Directory of  Open Access Books (DOAB): Search for your publication or find ASP on 

DOAB by  clicking “Browse,” then clicking “By publisher” and locating us on the list 
(www.doabooks.org).  

• OAPEN: Search the library on this website for your publication (https://oapen.org/home). 
 
How can I promote my Open Access publication? 
 
You can promote your OA publication by posting about it on social media. This guide will provide 
tips and advice for promoting your Open Access publication on Facebook (pp. 2-3) and Twitter 
(pp. 4-5), as well as a step-by-step guide for creating an Academia.edu account and posting your 
publication there. If  you require more in-depth instructions for using Facebook and Twitter, 
please see our Author Guides for Creating a Facebook Author Page and Creating a Twitter 
Account respectively. 
 
Please note that a paperback copy of  your book has been or is soon to be released as well! Feel 
free to promote this (less expensive) paperback edition as well as the Open Access version of  your 
book. 

PROMOTING YOUR  
OPEN ACCESS PUBLICATION 
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FACEBOOK 

How and Where to Post on Facebook 
 
If  you do not have a Facebook Author Page and would like to create one, please see our Author 
Guide for Creating a Facebook Author Page. (Please note that an Author Page is different from a 
personal Facebook account. You are free to promote your publication on your personal account, 
but an Author Page is public and has the potential for a wider audience.) 
 
Benefits of  Posting on Facebook 
 
• You have some control over your audience 
• Others can share your post, disseminating it to their friends and followers 
• Potential for inexpensive advertising 
 
What to Post 
 
The content of  your post is up to you to decide. However, the most important element is of  
course the link to your publication. More suggestions for what to include: 
• The name of  the book 
• An announcement that your book is now Open Access 
• A short description of  the book 
• One or more images, such as the book’s cover or relevant illustrations from inside the book 
 
Who to Tag 
 
Tagging relevant individuals and organizations in your Facebook posts is a good way to draw their 
attention to your post. You may choose to tag any of  the following organizations: 
• Academic Studies Press 
• JSTOR 
• National Endowment for the Humanities 
• The Andrew W. Mellon Foundation 
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More Tips for Posting on Facebook 
 
• When posting the link to your publication, you have a couple of  options for including images 

in the post. Depending on the way you create the post, Facebook will recognize it either as a 
photo post or a link post. Either option is fine; the difference is in whether the link or the im-
age is prominently featured. 

• To create a link post, paste the link into the status first. Some links will automatically in-
clude a thumbnail image when you paste them into your Facebook status. However, 
JSTOR links usually do not. You’ll need to manually upload an image to include when 
you post the link by clicking the dashed-edge box with the plus sign inside (fig. 1). 

• To create a photo post, add one or more images to the status first, then paste your link 
(fig. 2). 

• See our Author Guide for Creating a Facebook Author Page for more tips. 

Figure 1 

FACEBOOK 

Figure 2 
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TWITTER  

How to Post on Twitter 
 
If  you do not have a Twitter account and would like to create one, please see our Author Guide 
for Creating a Twitter Account.  
 
Benefits of  Posting on Twitter 
 
• Twitter is a central location for scholars and professionals to communicate and share ideas 
• Others can retweet your tweet, disseminating it to their followers 
• Twitter is relatively simple and easy to use 
 
What to Tweet 
 
The content of  your post is up to you to decide. However, the most important element is of  
course the link to your publication. More suggestions for what to include: 
• The name of  the book 
• An announcement that your book is now Open Access 
• A short description of  the book 
• One or more images, such as the book’s cover or relevant illustrations from inside the book 
 
Who to Tag 
 
Tagging relevant individuals and organizations in your Facebook posts is a good way to draw their 
attention to your post. You may choose to tag any of  the following organizations: 
• Academic Studies Press (@ASP_Boston) 
• JSTOR (@JSTOR) 
• National Endowment for the Humanities (@NEHgov) 
• The Andrew W. Mellon Foundation (@MellonFdn) 
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More Tips for Tweeting About Your Publication 
 
• Shorten links with websites like bitly.com in order to free up more characters in your tweet. 

(Ex.: After using Bitly, https://www.academicstudiespress.com/asp-open-announcements/  
shortens to https://bit.ly/2r13J4T). See figure 3 for an example tweet. 

• Think about what makes your publication topical, timely, or newsworthy. Then explore Twitter 
and see if  you can find any relevant hashtags to include in your tweet. 

• When posting a photo, you can tag accounts without taking up character space. Upload your 
photo, then click “Who’s in this photo?” and type in the handle(s) of  the account(s) you want 
to tag (fig. 3). 

• See our Author Guide for Creating a Twitter Account for more tips. 

TWITTER  

Figure 3 
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Creating an Account and Uploading Your Publication 
 
1. To sign up for Academia.edu, you can either create an account through your Google or  
Facebook account, or set up a new account manually with your email (fig. 4). For the purposes of  
this tutorial, we will set up an account through email, but the choice is entirely yours. 
 
2. Enter your first and last name, an active email address, and a password you will remember and 
click “Sign Up” (fig. 5). 
 
 
 
 

 
 
 
 
 
3. Next, the site will prompt you to choose your current position from a list. Choose whichever 
describes you best. (If  you click “Other,” the  positions “Post-Doc,” “Adjunct,” “Emerita or 
Emeritus,” and “Independent Researcher” will appear.)  
 
4. The site will ask if  you have a PDF of  a recent paper that you’d like to share. Click “Yes.” We 
have sent you the PDF of  your Open Access publication. Download it and click “Choose Files” 
to upload it to Academia.edu. When it has finished uploading, click “Continue.” 

ACADEMIA.EDU 

Figure 4 

Figure 5 
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5. Now you must enter some information about the publication you have just uploaded.  
Academia.edu may auto-populate some of  the fields with information from the file. Be sure to  
include the following information in each field: 
• Paper Title: The full title of  your book. 
• Abstract: The short description you provided upon publishing your book with us (available on 

your book’s page on our website). At the end, add the Creative Commons license and  
hyperlink as follows: CC BY-NC https://creativecommons.org/licenses/by-nc/2.0/ 

• Authors: If  you co-authored your book, type in the names of  any of  your co-authors. If  they 
have Academia.edu accounts, their accounts will appear (fig. 6). If  they do not, you may choose 
to click “Add Co-Author” and enter their name and email. Academia.edu will then send them 
an email on your behalf  inviting them to create an account. This is optional.  

• Research Interests: Here, enter as many research topics you can think of  that pertain to your 
publication. This increases the likelihood that other researchers will see your book. 

• Section: Choose “Books.” 
Click “Save & Finish” when you are done. 
 
6. Next, Academia.edu may suggest colleagues to follow or encourage you to connect with  
colleagues through your Facebook and Google accounts. This step is optional. 
 
7. Academia.edu will now ask you to choose between a Free and a Premium account. You will  
likely want to choose Free. 
 
Your account is now set up and your publication has been uploaded. You can now share the link 
on Facebook and Twitter. You may also want to spend some time exploring the site, finding  
colleagues and fellow scholars in your field and following their accounts in order to bring more  
attention to your profile and publication. 

ACADEMIA.EDU 

Figure 6 
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Thank you for reading the Academic Studies Press Author Guide to 
Promoting Your Open Access Publication. If  you have any further 
questions, please feel free to contact the Sales and Marketing team for help 
setting up, using, or promoting your Facebook, Twitter, and Academia.edu 
accounts. 

Academic Studies Press 
press@academicstudiespress.com 
28 Montfern Avenue 
Brighton, MA 02135 
T: +1 (617) 782 6290 

CONTACT AND QUESTIONS 


