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CREATING A LINKEDIN  
ACCOUNT 

What is LinkedIn?  
 
LinkedIn is a social media site for professionals. It is used primarily for networking purposes. 
Your LinkedIn page is essentially a public online resume/CV. As an author, you can use LinkedIn 
to connect with colleagues and other professionals in your field.  
 
How should I use LinkedIn? 
 
The first step of  using LinkedIn is ensuring that your profile is up-to-date. Again, your LinkedIn 
profile will serve as an online resume, so you’ll want to include your current work and publications 
and be sure to update every time you publish something new or start a new position. 
 
LinkedIn is a great platform to share news of  your work and professional life with a group who is 
interested in your research. Posting information about upcoming events and publications will help 
promote you. You may also choose to post related articles and titles in your field to keep 
connections interested and your content varied. You should not share personal aspects of  your 
life on your LinkedIn. See page 5 for more information on what to post. 
 
How can I increase my following? 
 
You can may choose to publicize your LinkedIn account by including a link to your page on 
business cards, on flyers, in bios, in your email signature, and on other social media platforms.  
 
Friends or followers on LinkedIn are called “connections.” As you connect with more people, 
LinkedIn will suggest your page to those people’s connections, and your network will grow 
organically. 
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1. To start, go to linkedin.com and fill in your first and last name, email, and a password of  
your choosing in the signup form (fig. 1). Click “Join now.” 
 
2. The next page will ask you to enter your postal code. (Please note: This is a mandatory step in 
creating your account. If  you are concerned about protecting your privacy, you may choose to 
enter the code of  the closest city or metropolitan area. LinkedIn will also allow you to display the 
general area rather than the exact city or town, i.e., “Greater Boston Area” versus “Brighton, 
MA.”) 
 
3. Enter your job title and company. If  your title is best described as “Independent Researcher” 
or “Author,” feel free to use a filler phrase or list your own name (fig. 2). Choose an industry and 
click “Continue.” 
 
4. Next, check your email for the six-digit confirmation PIN LinkedIn has sent you. Enter the 
PIN and click “Agree & confirm.” 

Figure 1 

Figure 2 

CREATING YOUR ACCOUNT 
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5. The next two pages will encourage you to let LinkedIn 
help you start gathering connections: the first will prompt 
you to enter your email so that LinkedIn can see which of  
your contacts are on LinkedIn, and the second will suggest 
connections based on your company and location. These 
steps are optional; if  you would rather search manually 
for people you know later, click “Skip” on both pages. 
 
6. It is now time to add a photo. Do not skip this step. 
In order for your page to seem official and active, it is 
imperative that you include a professional picture. 
• You should use a professional headshot or, if  you don’t 

have one, perhaps a professional-looking photograph 
from an event or conference. 

 
6. Next, LinkedIn will prompt you to download the app 
on your phone. You can skip this step.  
 
7. Choose some professional interests. LinkedIn will 
suggest popular interests and topics based on the industry 
you selected in step 3. Click “Continue” when you are 
done. 
 
8. Now, it is time to populate your page with information 
about your educational and professional background. 
Click “Add profile section” under your profile photo to 
begin, then select each additional dropdown section to add 
information (fig. 3).  Continued on next page. 

CREATING AND PERSONALIZING 
YOUR ACCOUNT 

Figure 3 
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Continued from previous page. The most important profile sections are as follows: 
• Background: Add any and all relevant/recent work experience, and any degrees you have. 

Alumni networks on LinkedIn can be a helpful tool, so this is an important step. 
• Skills: Add any relevant professional skills, for example, “research,” “writing,” and “teaching.” 
• Accomplishments: The most important sections under this heading are “Publications,” 

“Awards & Honors,” and “Organizations.”  
• Be sure to add as many publications as possible. This can include articles as well 

as books.  
• Include any awards and honors you have won personally as well as awards your books 

have won. 
• Add organizations to which you have a membership. This is a great tool for connecting 

with professionals in your field. 
 
More Tips for Personalizing Your Account 
• Fill out as much information as you feel comfortable sharing. The more information you  

provide, the better LinkedIn will be able to recognize who you may know, and the more it will 
recommend you as a connection to others. 

• Click the pencil icon at the top of  your page (fig. 4) to edit your basic information. 
• Add a cover photo—perhaps an image from the cover of  your latest book, or even an 

attractive stock photo—to differentiate your profile. 
• Add a Headline: This will automatically default to your most recent position, but you 

can edit it to be any other descriptor you like (120 characters or less)—“Author of  Book 
Title,” “Professor of  Slavic Languages and Literatures and Author of  Book Title,” etc. 

• Add a Summary: Type or paste here a short bio. You may choose to use the bio printed 
on the back of  your latest book. 

PERSONALIZING YOUR ACCOUNT 

Figure 4 
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Now that your account is ready, start thinking about the type of  content you’d like to share on it.  
Examples of  appropriate content include: 
• Announcements of  new publications 
• Posts promoting events or conferences you will host or attend 
• Photographs from said events or conferences 
• Links to articles or websites relevant to your field(s) of  study 
 
 
More Tips on Using LinkedIn 
• Your tone in posts should be casual, yet professional.  
• Keep an eye on relevant dates and events and post about them accordingly. 
• Engage with your connections: post thought-provoking questions, share your opinion on  

relevant articles, and interact with others’ posts. 
• Begin building connections by searching for your colleagues and professionals whom you 

know personally and adding them. LinkedIn will then suggest similar connections—and it will 
suggest your page to your connections’ connections. It is therefore relatively easy to grow your 
network organically on LinkedIn, with little need for outside promotion. 

• LinkedIn Groups: There are many private communities on LinkedIn made up of  users in the 
same organizations or who attended the same university. As you continue to use LinkedIn and 
amass connections, you may be added to groups, or you may even choose to create a group of  
your own. Groups are a useful tool for connecting with your professional networks and staying 
informed on trends in your field. 

USING LINKEDIN 
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Thank you for reading the Academic Studies Press Author Guide to 
Creating a LinkedIn Account. If  you have any further questions, please feel 
free to contact the Sales and Marketing team for help setting up, using, or 
promoting your LinkedIn account. 

Academic Studies Press 
press@academicstudiespress.com 
28 Montfern Avenue 
Brighton, MA 02135 
T: +1 (617) 782 6290 

CONTACT AND QUESTIONS 


